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Immediacy forces some papers to blog

Readers have
opportunity to talk
with reporters online

By Alisha Ricardi
APSE Bulletin staff writer

Sports sections across the
nation are launching online blogs
to make sure their business stays
competitive with rival sports Web
sites. But with the process still in
its infancy, newspapers have yet to
realize their potential.

With competition from other
media, newspapers are quickly dis-
covering the need to update and
refresh their products. Blogs — also
commonly known as weblogs —
have become the latest method of
informing readers in this fast-
paced, high-tech information age.

John Banks, senior sports editor
for Dallasnews.com — the website
of the Dallas Morning News, creat-
ed the paper’s sports blog,
SportsSay, a month ago. The birth
of this site gave an immediate out-
let to parcel news and extend the
newspaper’s brand.

“We want to provide a little
window on a world that lacks in
print,” Banks said. “Essentially it’s
a conversation (among writers). We
think of this as a conversation
among themselves to readers.”

Evan Grant is one of the paper’s
20 reporters who use SportsSay to
comment on the latest sports news,
giving readers a new way to read
the paper. Though he said the blog
needs a better way to directly
involve readers, he thinks it’s a
great way for them to get to know
the people whose articles they read.

“Ablog is like (having) another
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publication,” Grant said. “(It is)
something the hardcore fan can get
involved in or people who feel
connected with writers can get
involved in.”

By writing with a personality
that he is not allowed to show in
his articles, Grant uses the blog to

cater to his “skewed sense of
humor.” Grant often takes playful
jabs at other writers and his dating
life — or lack thereof — has come
up more than once.

“My goal is more to get toward
banter and talk shaped (more) like
opinion than really dry stuff,”

We don’t want to Waﬁe up one day and say,
‘We need to catch up.’

Joe Palmquist
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Grant added. “For me it’s all about
the conversation and | hope that’s
what people like.”

Nine days after its debut on May
18, SportsSay had 34,000 page
views, according to Banks. Though
it was not a huge impact, Banks
said the response was significant.

But the blog is young and
Banks knows there are flaws to be
fixed.

Readers can only participate in
SportsSay through individual e-
mails to the reporters, leaving a
lack of interaction among readers
and reporters.

At The Washington Post, assis-
tant managing editor/sports Emilio
Garcia-Ruiz created blogs during
this year’s NFL Draft, the ACC and
NCAA basketball tournaments and
local golf events.

Garcia-Ruiz said they have
become a successful addition to the
paper because they use local events
and target readers who often go to
the Web site for updates.

On the other side of the country,
The Spokesman-Review in
Spokane, Wash., is also finding
success with local tournament
blogs. Though the paper has blogs
for all the state’s professional, col-
lege and high school sports, the
most popular one is local news.

Spokesman-Review sports editor
Joe Palmquist said the “B tourna-

ment” — a basketball competition
among the smallest high schools in
the state — gets the most online
hits.

“That thing is amazing,” he
said. “It’s almost like a cult thing,
it’s so small but so popular.”

Both the Post and the Review
have found a niche with tourna-
ments.

But because a tournament only
last for a short period of time, the
blogs becomes stale.

One sports section, The Boston
Globe, is not rushing to launch a
blog.

Gregory Lee, senior assistant
sports editor at the Globe, said cre-
ating a blog is something the paper
can’t handle right now.

“At this point we have not dis-
cussed the matter, however, our
reporters have so many other
responsibilities that adding another
duty may not be feasible at this
time,” Lee said.

Blogless newspapers have not
fallen behind yet, but there will
likely come a day when they will
have to invest in them because
enough other papers have.

“It’s something we have to keep
on top of because it is (happening)
more and more in our business,”
Palmquist said. “We don’t want to
wake up one day and say, ‘We
need to catch up.’”

Writing restrictions, radio freedom a fine line

By Ivan Orozco
APSE Bulletin staff writer

Dan LeBatard spends less time staring at a
blank computer screen trying to find words to
fill his column in the Miami Herald. Instead,
he invests his time voicing his opinions on
sports talk radio.

“Writing hurts,” said LeBatard. “Being on
the radio is nothing more than fun for me.
Writing is hard, radio is easy. It’s just talking.
This is three hours of fun that I’m getting paid
for...English 101 is probably the most failed
class because you have to strain with writing.”

Columnists like LeBatard are joining the
multimedia trend by signing well-tendered
contracts with radio networks to host their
own talk shows.

However, sports editors are less concerned
with their top columnists making comments
that could put the paper in a bad light. Instead,
the radio show can glorify the host and turn
listeners into fans.

“1 don’t feel he does anything that will
damage the product of our paper, he helps pro-
mote himself and the Herald on the air,” said

Jorge Rojas, the paper’s executive sports edi-
tor.

Rojas and LeBatard said having columnists
on the radio helps keep newspapers afloat
while subscriptions decline, because readers
turn to ESPN or the Internet for more immedi-
ate news.

“l don’t feel like we are competing with
the radio shows, although it’s easier for some-
one to listen or watch a show, because Dan
always puts the newspaper first,” Rojas said.

Going into broadcast offers reporter oppor-
tunity to make more money. But for LeBatard,
money is not his motivation.

“I do it for fun and platform,” LeBatard
said.

He always has an opinion to share. He
knows how to present that voice in print, but
he is also aware that radio hosts often flirt with
trouble.

“There is no edit button,” said LeBatard.
“It is not as credible a medium as print
because you can put yourself in a situation to
say something damaging. You are one sen-
tence away from hanging yourself with the

microphone cord. You must have a foundation
and background to be on these shows. | have
15 years of reporting (experience).”

LeBatard hosts a nationally-syndicated
show on ESPN Radio, which he has done for
almost five years, and hosts a show on WAXY
790 AM in South Florida. He is also a com-
mentator for the network on television.

“Tomorrow’s sports fans are not reading,”
LeBatard said. “This may bring traffic to the
column. That’s the only reason why the news-
paper lets us do it.”

Jim Jenks, sports editor of the Philadelphia
Inquirer, is at ease when allowing his top
columnist, Stephen A. Smith, to be on ESPN
radio and television. If the listener likes what
Smith says on the radio, that listener is more
likely to read the Inquirer.

“With everyday that goes by, | am more
comfortable with it,” Jenks said. “If there is
something we want Stephen to do, we some-
times plan a month ahead.”

Jenks’ main concern is Smith’s schedule.
He said writers must have clear communica-
tion with editors to prevent conflicts when it

comes to breaking news and dates.

“If there is something outside of the NBA
that relates to Philly,” Jenks said, “I want to
get it first, not hear it on ESPN.”

Jenks is not alone in his thought. It also
affects lower-profile personalities.

While working at the Houston Chronicle
the last seven years as an assistant editor, Fred
Faour, has worked with writers who are con-
stantly on radio shows. Faour, who recently
became sports editor, has worked with John
McClain and Richard Justice. McClain is a
regular on Houston radio and in five other
cities, covering the NFL since 1985. He and
Justice host an online show in Houston.

“I don’t break news on the radio,” Justice
said. “I don’t offer commentary on a subject if
I’m going to comment in the newspaper.”

His colleague agrees.

“When doing broadcast, the Chronicle is
my name, then I am John McClain,” McClain
said. “I’ve always made sure that if there was
a hot topic, | would never mention it on the
radio. The Chronicle is first, even if | had to
skip a show.”
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Today’s question:

Do you read
Sportsjournalists.com?

| do a daily search of Seattle and a
(Post-Intelligencer) just to see
what'’s in there. | think the potential to
have a lot of value is there, but | think it
brings a lot of negative energy: destroy-
ing people’s reputations, cheap shots
galore, bogus topics. (In) our business,
we always get offended if (people) call us
a toy department, yet those conversa-
tions just play right in with that.
Ron Matthews
Sports Editor
Seattle Post-Intelligencer

I've had a couple issues with what

people have written. Like one time,
about a month ago, they had me as the new
sports editor for the Newark Star Ledger,
which obviously wasn't true. | never applied
there, so | took a little offense to that.

A second time something was on there
saying we were getting rid of our high
school coverage and moving it all online,
which was another not true. And that's it.

Jim Jenks
Sports Editor
Philadelphia Inquirer

I'd say (I check SJ.com) maybe
once a week. | just like to see what
people are saying, if they have any ideas
or different ways of doing things.
Steven Heiser
Sports Editor
The York (Pa.) Dispatch

| think there’s good debate on

there sometimes. Some of them
are silly, some of them don’t make any
sense at all, but you can pick and choose
your stuff. | work at home a lot, so it's
almost like | don’t have an office to go to.
It's almost like an office for me. | check it
two or three times a day.”

Dave Kindred
Columnist
The Sporting News

Compiled by Alisha Ricardi, Bulletin staff writer

Notebook

Inquwerlng minds

After two decades in the newsroom, Deidre
Childress, then a deputy city editor at the
Philadelphia Inquirer, spoke with Inquirer sports
editor Jim Jenks about ways to improve the news-
paper and to attract more readers in sports.

The two thought that there should be some-
one from the sports section looking for presenta-
tions that fit both the print and the online medi-
um. Childress then became the deputy sports
editor/new media at the Inquirer.

“We want to be aggressive in
tailoring our content for the
Internet,” said Childress, who
hopes to have the new media
section of the Web site launched
in time for Eagles training camp.
“We’re just open to experimenta-
tion.”

Some of the online ideas include player inter-
views, pod casting, more blogs from sportswrit-
ers and question and answer sessions.

Childress said that both her and Jenks are
excited by the Internet and what “we can do with
it,” saying that the section lends itself to having
a greater cross-section of readers and hopefully
more interest in online content.

Childress

— Melanie Ho

Brown topping
The plates hadn't hit the tables before people
at the Red Smith Luncheon were taking bets on
what that brown stuff was on top of their fish.
It's eggplant caviar, according to Ritz-Carlton
chef Michael Lemon, and apparently a lot of

Photo by David Manning
Jake Rojas (8), son of Miami Herald executive sports
editor Jorge Rojas, takes a break from all the action.

work went into it even if some people did just
scrape it off to the side.

“It's different,” Lemon said of the topping,
which is tart yet sweet in order to enhance the
flavor of the bass fish.

It's especially odd to see the big, brown slab
on top of your main dish. It's mostly for presen-
tation and flavor, but the caviar is completely
edible. Sometimes the cooks set it off to the
side as a spread.

Between halving the eggplant, slicing and
dicing its parts, adding olive oil, putting it all in
the oven and finally adding a few herbs and
spice, it takes almost two hours to put the dish
together.

It doesn'’t take nearly as long for people to
either scarf it down or to slide it off.

Lemon, 26, said simply, “People aren’t used
to seeing what it is.”

— Julian Benbow

Workshop Roundup

Good writing needs new Paige

Woody Paige believes good writing is dead.

At the “Writing Help: Send In The Coach”
panel Friday morning, columnists Paige and
Dave Kindred spoke about the need for sports
editors to begin coaching their reporters on writ-
ing before they build lasting habits.

“Somewhere along the line is what was
important to you was writing,” Paige said. “My
theme is ‘The Day the Music Died.” Somewhere
along the line the music died. Writing became
less important.”

The panel, moderated by Buddy Martin, man-
aging editor of the Charlotte (Fla.) Sun, and Roy
Peter Clark, senior scholar at the Poynter
Institute, said that writing coaches in sports sec-
tions will improve the quality of stories and give
readers the real writing they want.

The panelists believe that sports editors need
to continuously coach their writers in order to
hold up the integrity of their newspapers.

“We need a revival of writing,” Kindred said.
“We keep giving readers less and then they expect
less. We need to give them more once in a while.”

— Alisha Ricardi

Coach hiring has subtle meaning

“l don't believe anyone has malicious intent,”
said Fitz Hill, former San Jose State University
coach expressed his feeling on the subtle bias
of hiring African-American head coaches.

Hill, now a visiting scholar and research
associate at the University of Central Florida,
was one of two speakers at the workshop titled
Portrayal of Athletes: Are America’s Images of
Race and Gender in Sport Set by the Media.

A booster once told Hill that he was happy he

hired a white coach because his team didn’t
have good defense, insinuating that there were
too many African-American staff members.

The booster also said his winning percentage
were worst than the two previous coaches.

“I told him, ‘then you must have told them the
same thing’,” Hill said. “Because my winning
percentages in my first three years are higher
than theirs.”

Since 1982, there have been 404 vacancies
in head coaching positions. African-Americans
have been selected for 19 of those.

— Brandon Cleaver

Staffing key to breaking news

Staffing and training are crucial to breaking
the hard news story, The Washington Post
assistant managing editor/sports Emilio Garcia-
Ruiz said in a workshop titled the Winning the
Hard News Story: A Guide to Competing Off the
Field.

The increasing influx of money flow in profes-
sional and collegiate sports has led to a tenden-
cy toward corruption and cheating. Unlike the
past, the media increasingly reports on the per-
sonal lives of athletes in matters concerning
gambling, substance abuse and cheating.

“There was a time we turned a blind eye,”
Garcia-Ruiz said. “We don’t do that anymore.
We shouldn’t!”

Garcia-Ruiz urged editors to assess their
respective staffs to determine if they possess
the necessary investigative skills to break hard
news. If not, editors should create an opening
for an enterprise/news position or train reporters
to become better journalists. He provided those
in attendance with a handout listing several links
to online search engines to help with back-
ground research.

— Cynthia Blade Chavez



